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IICUXOJIOTUA MACCOBBIX ABJIEHUH

MAKPOCOUOHUAJIBHBIE OCOBEHHOCTH OTHOIIEHHUA HACEJEHHUA K
ATOMHOM DHEPTETUKE
A.A. Kumosea, A./1. JKypaenee 6-23

COLIUAJIbHAA ITCUXOJI0I'UA TIMYHOCTHU

OCOBEHHOCTH BOCITPHUATHUSA POAUTEJIBCKOTO OTHOLWEHHWA KAK
®AKTOP 'OTOBHOCTH IMOAPOCTKOB C OTPAHUYEHHbBIMH
BO3MOXXHOCTAMMU 310POBbS K BBIBOPY ITPOPECCHUHU

T.H. bonkano, O.b. Ilonakoea, E.B. HcmomuHa 24-42

COLUHAJBHOE BOCITPHUATHE JIMYHOCTHU APYIOI'O YEJIOBEKA B YCJIOBUAX
MAHUITYJIATUBHOTO BO3JENCTBUS
A.B. IOpuyxk 43-68

IMCUXOJIOTUS OTHOIIEHUMA

COBPEMEHHBIE TEOIIOJIMTUYECKHUE OTHOIUIEHUSA INPEJICTABUTE/IEU
UTAJIMKM K POCCHUM (HA TIIPUMEPE IIYBJIMAIUM CMU H
TIOJIb3OBATEJIEM COITUAJIBHBIX CETEN)

H.M. Opnos, I0.B. Kosaneea 69-91

IHCUXOJA0TIUA bOJbIINX COIITUA/IbHBIX I'PYIIII

CIIEHMPUKA TICHUXOJIOTHYECKOTO BJIATONnoOay4usi MOJIOJEXHU B
3ABUCHUMOCTH OT NPEAIMTOYTEHHUSA COLIUAJIBHBIX MEJJUA
0.0. Andponnukosa, /I.A. ADapuna 92-118




2024. Tom 9. N° 3(35)
COJEP)KAHHE

COILIMAJIbHAS TIICUXOJIOTUA TPYJIA U OPTAHHU3AIIUH

IMPOPECCHUOHAJIBHASA AEATEJIBHOCTb B YKXUBOITHMCHU COBETCKOT'O ITIEPUOJA
KAK CITOCOBb MOTHUBHUPOBAHHSA U CMbICJIOOBPA3OBAHHA B TPYJE
C.JI. Kauodwvi6oeuy, T.B. Pazuna, H.B. Cemuyk 119-156

IJKOHOMHYECKAA ITCUXOJIOTUA

COBECTb KAK DD KOHOMMHYECKAS KATETOPHSA (HA TIPUMEPE PEKJIAMBI)
K.JI. /Tudun 157-189

MMPUHATUE ®PUHAHCOBLIX PEIIEHU, CBA3AHHBIX C IOTPEBUTEJIBCKUMH
CBEPEXXEHHUSIMH C IIO3ULITMH SKOHOMHKO-IICUXO/JIOTHYECKUX TEOPUI
P.A. ®amvixoea, O.H. [lamowa (Ha aHT TUICKOM SI3BIKE) 190-215

HUCTOPHUSA OBIIEU U COITMATTBHOU IICUXOJI0OTUHU

IBOJIIOLHUA JEATEJIBHOCTHOTIO MoAX0OJA B SAPOCJIABCKOH
MCUXOJIOTUYECKOM HIKOJIE
B.A. Ma3unos, IO.H. Caenko 216-247

BUB/IMOMET PUYECKHI AHAJIU3 TYBJIUKALTMHA HHCTUTYTA IICUXOJIOTUH
PAH I10 HAYYHOMY HAITPABJIEHHUIO ITICUXOJIOTHUHU JUCKYPCA B 2002-2021 I'T.
A.A. Kocmpueun 248-296
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PSYCHOLOGY OF MASS PHENOMENA

ATTITUDE TOWARDS NUCLEAR ENERGY AS A MACROSOCIAL MARKER OF STATE
DEVELOPMENT
D.A. Kitova, A.L. Zhuravlev 6-23

SOCIAL PSYCHOLOGY OF PERSONALITY

FEATURES OF PERCEPTION OF PARENTAL ATTITUDES AS A FACTOR OF THE
READINESS OF ADOLESCENTS WITH LIMITED HEALTH OPPORTUNITIES FOR
PROFESSIONAL CHOICE

T.I. Bonkalo, O.B. Polyakova, E.V. Istomina 24-42

SOCIAL PERCEPTION OF ANOTHER PERSON IN THE CONDITIONS OF
MANIPULATION
D.V. Yurchuk 43-68

PSYCOLOGY OF RELATIONS

MODERN GEOPOLITICAL RELATIONS OF REPRESENTATIVES OF ITALY TO RUSSIA
(ON THE EXAMPLE OF PUBLICATIONS OF MASS MEDIA AND USERS OF SOCIAL
NETWORKS)

I.M. Orlov, Yu.V. Kovaleva 69-91

PSYCHOLOGY OF LARGE GROUPS

SPECIFICITY OF PSYCHOLOGICAL WELL-BEING OF YOUTH DEPENDING ON SOCIAL
MEDIA PREFERENCE
O.0. Andronnikova, D.A. Adarina 92-118

SOCIAL PSYCHOLOGY OF LABOR AND ORGANIZATIONS

PROFESSIONAL ACTIVITY IN PAINTING OF THE SOVIET PERIOD AS A WAY OF
MOTIVATION AND MEANING-MAKING IN LABOUR
S.L. Kandybovich, T.V. Razina, 1.V. Semchuk 119-156
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ECONOMIC PSYCHOLOGY

CONSCIENCE AS AN ECONOMIC CATEGORY (THE CASE OF ADVERTISEMENT)
K.L. Lidin 157-189

CONSUMER SAVINGS-RELATED FINANCIAL DECISION-MAKING THROUGH
ECONOMIC-PSYCHOLOGICAL THEORIES
R.A. Fatykhova, O.I. Patosha 190-215

HISTORY OF GENERAL AND SOCIAL PSYCHOLOGY

EVOLUTION OF THE ACTIVITY APPROACH IN YAROSLAV PSYCHOLOGICAL
SCHOOL
V.A. Mazilov, Iu.N. Slepko 216-247

BIBLIOMETRIC ANALYSIS OF PUBLICATIONS OF THE INSTITUTE OF PSYCHOLOGY
OF RAS ON THE SCIENTIFIC DIRECTION OF DISCOURSE PSYCHOLOGY IN 2002-2021
A.A. Kostrigin 248-296




